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Wie sieht das Feedback in Mittel-
deutschland bzw. Deutschland aus?

Möchte man einer Umfrage des Jahres 2008 folgen, so wird 
die Designers’ Open als eine sehr sympathische, lebendige 
und zentrale Messe wahrgenommen. Viele nutzen hier gern 
das außergewöhnlich aufgeschlossene Publikum, um tatsäch­
lich eine erste Prüfung ihrer Produkte zu durchlaufen. Aber es 
wird uns auch ein wirtschaftlicher Erfolg durch die Teilnahme 
an der Messe bestätigt und das freut uns natürlich sehr.

Wer bemüht sich um Designförderung 
in Mitteldeutschland und wer unterstützt 
die Designers’ Open? 

In den vergangenen Jahren haben sich zwar einige Initia­
tiven gebildet, um den fehlenden öffentlichen Strukturen zu 
begegnen, doch das ist nur ein Tropfen auf den heißen Stein – 
das strukturelle Defizit bleibt bestehen. Einige wenige öffent­
liche Förderbausteine für die Designbranche existieren, je­
doch sind hier – aus unserer Sicht – die Regularien veraltet 
und die Schwerpunkte falsch gesetzt, so dass die verfüg­
baren finanziellen Mittel kaum abgerufen werden können.
	 Was die Designers’ Open betrifft, so wurden wir 
in den letzten drei Jahren bei der Finanzierung bzw. Reali­
sierung der Vortragsreihen unterstützt. Im vergangenen Jahr 
konnten durch die Unterstützung der Stadt Leipzig, Designer 
aus der Partnerstadt Bologna als Aussteller eingeladen wer­
den. Sehr dankbar sind wir über die ideelle Unterstützung 
der Stadt. Gerade wenn es um die Vermittlung und Kontakt­
aufnahme zu Immobilienbesitzern geht. Zudem sind es viele 
Partner aus der Wirtschaft die das Potential des Festivals für 
sich erkannt haben und uns durch die eigene Dienstleistung 
oder auch monetär unterstützen. Nicht zuletzt sind es auch 
die vielen tatkräftigen Helfer, die es möglich machen ein 
Festival in dieser Größe zu realisieren.

Designers’ Open jährt sich in diesem 
Jahr zum fünften Mal und hat sich damit 
in Mitteldeutschland etabliert. Was wird 
uns in Zukunft erwarten?

Für die Zukunft haben wir sehr viele Ideen und Pläne – wir 
suchen u.a. einen festen Standort für das dreitägige Festival 
und wollen die Designers’ Open mit verschiedenen Präsen­
tationsformaten ganzjährig und international sichtbar machen. 
Unser erklärtes Ziel ist es, Design in Mitteldeutschland zu 
etablieren.

Champagnerpicknick im Schlossgarten. Über den Porzellanworkshop auf der Domaine de Boisbuchet

Vorbei an Sommerwiesen voll bunter Blumen. Eine alte Mühle 
an einem Fluss, die langsam ihre Schaufeln in das Wasser glei­
ten lässt. Und überall dieses satte Grün, wie es nur der Sommer 
kennt. ›Schon während der Fahrt hatte ich den Eindruck in eine 
andere Welt einzutauchen‹, erzählt Yvonne Penter. Inmitten die­
ser herrlichen Ruhe liegt Boisbuchet. Ganz unvermittelt taucht 
das Jagdschloss aus dem 19. Jahrhundert auf, und man muss 
bei seinem Anblick ein wenig an Alice im Wunderland denken. 
Und eigentlich ist dieser Vergleich gar nicht mal so falsch.

Das historische Landgut im Südwesten Frankreichs ist jedes 
Jahr ein ganz besonderes Schloss. Wenn das Vitra-Design-
Museum zu seinen Workshops mit international bekannten De­
signern, Architekten und Künstlern in das Chateau einlädt, 
kann man sich denken, was dabei rauskommt: wunderbar um­
gesetzte Ideen. Davon hat Yvonne Penter unglaublich viele im 
Kopf. Und eine erhielt letztes Jahr den Preis der Designers’ 
Open. Dotiert war dieser mit einer Teilnahme an einem der be­
gehrten Workshops in Boisbuchet. ›Damit habe ich nun wirklich 
überhaupt nicht gerechnet‹, sagt die Porzellandesignerin aus 
Leipzig. Dabei fiel ihr ›Vogelimbiss‹ wirklich auf: Angelehnt an 
die Form eines Eis, ist es kein Wunder, dass nicht nur hungrige 
Vögel gern zum ›Vogelimbiss‹ kommen. Gerade die schlichte 
Form, die so wunderbar organisch und klar zugleich ist, hat 
letztes Jahr auch die Jury überzeugt. 

Zehn Monate später steigt Yvonne aus dem Bus in Boisbuchet 
aus. Rechtzeitig zum Abendessen. Im Innenhof ist eine lange 
Tafel aufgebaut. Es riecht verführerisch und jemand winkt ihr zu. 
Zeit sich kennenzulernen. Neben ihr auf der Bank sitzen eine 
Designerin aus Korea und eine Gestalterin aus Mexiko. ›Das war 
unglaublich international‹, sagt Yvonne, ›die Teilnehmer kamen 
aus den unterschiedlichsten Ländern, hatten alle ganz andere 
Kulturkreise, aber waren sehr aufgeschlossen.‹ Beim Abend­
essen tauscht man sich über die eigenen Arbeiten aus und 

Mit dem Vogelimbiss nach Frankreich
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Schönes Holz bringt Picknickaccessoires in Form 

lernt sich bei Quiche und Rotwein näher kennen. Und alle sind 
in Boisbuchet, um andere zu treffen und sich von neuen Ideen 
beflügeln zu lassen. Yvonnes Workshop ist nur einer von vielen. 
Neben dem Porzellankurs werden unter anderem auch Grafik, 
Architektur und Schmuckdesign angeboten. Über dreißig Work­
shops gibt es insgesamt.

Yvonne Penter stellt schnell fest, dass sie die einzige Fachfrau 
ist. Ein Nachteil? ›Im Gegenteil! Dieser ›Erstkontakt‹ der Teilneh­
mer mit dem Material war für mich sehr inspirierend. Sozusagen: 
›back to the roots‹. Das hat mir auch gezeigt, dass man mit Por­
zellan viele Dinge verwirklichen kann, von denen ich gedacht 
habe: Das geht nie und nimmer!‹ Die Gruppe unter Leitung von 
Sam Baron holt sich Inspiration aus der benachbarten Porzellan­
manufaktur in Limoges, die auch den Workshop unterstützt. Von 
den Arbeitsweisen dort ist die Porzellandesignerin besonders 
beindruckt gewesen: ›Sehr verblüffend, wie mit unterschiedli­
chen Techniken das gleiche Ergebnis erzielt werden kann.‹ 
Boisbuchet inspiriert alle. Überall in dem großen Landschafts­
park sind überraschende Installationen: Ein japanisches Haus 
und ungewöhnliche Sitzmöglichkeiten mitten auf dem französi­
schen Land. ›Boisbuchet, das bedeutet so etwas wie ›schönes 
Holz‹, bemerkt die Leipziger Designerin. Eine der Teilnehmerin­
nen hat sich sogar von den vielen großen Bäumen zu ihrem 
Porzellanast anregen lassen. Und Yvonne? ›Ich hatte schon 
lange eine Idee im Kopf und habe die auch mit nach Boisbuchet 
mitgenommen.‹ Und umgesetzt! Vielleicht war es der wunder­
bare Park, der zu Picknicks verführt, und die Idee der Leipziger 
Designerin endlich in Form gebracht hat? Ihr Workshopergebnis 
ist ein Champagnerkelch aus Porzellan, den man mühelos in 
die Erde, den Sand oder das Gras stecken kann. Kein Ver­
schütten mehr auf die Picknickdecke: Der feine Perlwein bleibt 
da, wo er hingehört. Vielleicht entdeckt ja ein Champagnerpro­
duzent Yvonne Penters Idee, dann müsste sie wohl nochmal 
nach Frankreich fahren. ›Aber mit einem Abstecher nach Bois­
buchet‹, schmunzelt sie.
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U.17	 designobjectsound
	 clipbox
Furniture that adjusts to needs: ›clipbox‹ is a system for a free 
structuring of living and working spaces. The basis are mod­
ules with grip holes that can be connected to each other with 
plates, it only takes finger pressure. Swiveling, broken, and 
overhanging: There is variety of options to each direction.

U.18	 Visulabor
	 Imaginary city
Literature as a template: The city as an imaginary room. Dif­
ferent realities open up in the book project ›The Imaginary 
City‹. The novel ›Simulacron 3‹ by Daniel F. Galouye is the in­
spirational source. New perspectives and irritating produc­
tion design elements: viewers are encouraged to explore the 
world, to question, to reveal details, to add, and to complete.

U.19	 Nat-2
One sneaker, two shoes. Spontaneous trip to the beach? No 
problem! In no time, ›Nat-2‹ transforms a sneaker into a san­
dal. For that, we received many awards – like the Kent ›Innova­
tion & Design Award‹. And that’s not enough! ›Stack 4 in 1‹: 
slip-on, loafer, booty sneaker, or boot. Plus fancy retro-look 
sunglasses. More is not possible!

U.20	 Isolator
Always well-dressed with ›Isolator‹, in the wintertime as well 
as in the summertime! In addition to annually changing col­
lections, we also offer made-to-measure. Highlights are the 
›Isolator‹ baseball caps with their extremely bendable and 
formable shields.

0.01	 BETONIU
	 Concrete is Beautiful!
Design and concrete – does this work? Yes and how it does! 
›BETONIU‹ shows that building material is anything but grey. 
Furniture, kitchens, and design accessories, anything is pos­
sible. From kitchen studio to architect job: ›BETONIU‹ surpris­
es with new possible combinations!

0.02	 FAHRER
	 Individual Cyclist Accessories
A handbag for the bike: ›Fahrer Komplize‹ can be installed on 
every bike in many different ways. Made of truck tarpaulins, 
›Fahrer Komplize‹ carries every content safely from start to 
finish. And it is very good-looking, too! Because of our limited 
series, every bag is a unique item. Production and corporate 
social responsibility: All ›Fahrer Komplizes‹ are made at shel­
tered workshops for the handicapped in Berlin.

0.03	 Schindelhauer Bikes / C2g-engineering GmbH
	 Drive belt bikes
Great efficiency in harsh everyday use and a great design: 
Schindelhauer Bikes offer both. And even more than that! The 
belt drive heralds the beginning of a new era in the urban 
world of bicycles. Durability, no need for maintenance, and 
reliability: the ›Gates Carbon Drive‹ has got it all!

0.04	 pmg architektur + design
	 livecookintable ® - table integrated live cookin’
›Honey! Where are we eating?‹ With ›livecookintable ®‹ any­
where! No matter if living room, patio, or garden: This cooking-
eating-table-piece-of-furniture is stylish and multi-talented. 
The times of rush in the kitchen are over: with ›livecookinta- 
ble ®‹ people are brought together. And cooking with friends is 
even more fun!

0.05	 Limpalux c/o picnic grafik design
	 Moonjelly
Award-winning light: ›Moonjelly‹ does not only give beautiful 
light, it also received the desired ›red dot award‹ for high de­
sign quality. Organic structures and extravagant design make 
›Moonjelly‹ more than a pendular light. Form and color change 
due to daylight and movement of the air: Lamellae of the lamp 
becomes a vivid and swinging sculpture.

0.06	 Einenkel & Weiss 
Einenkel & Weiss is the fusion of a clean design and cheerful 
lightness, of dynamics and functionality, craftsmanship and a 
creative spirit. The result: furniture and accessories for living 
area and workspace, timeless in design and of high quality.

0.07	 b-form
	 Spacecenter Line
The Fifties and Sixties are back. And they happen to be in a 
new way. The ›Spacecenter Line‹ brings back the good old 
times. A modern material and new design revive the decades 
of kidney table and shell chair. ›Spacecenter Limited Edition‹: 
Surfaces are designed with Martin Oeggerli’s microscope 
pictures (www.micronaut.ch). Thus, the journey through time 
becomes a journey of discovering unknown worlds.

0.08	 pure position
	 the tube
The variable light object ›the tube‹ is a cylindric indoor floor 
lamp with illuminants that can manually be moved and re-
positioned inside the translucent acryl glass tube and can be 
continuously varied. Due to this simple but clever ›mechanic 
dimming‹, most diverse light atmospheres and intensities are 
created.

0.09	 betonWare (Engl.: concrete goods)
›betonWare‹ presents new products: furniture, living acces­
sories, and lamps. Really nice: There are not only small ob­
jects in the exhibition. Further development of the furniture 
modules (cubes and bars) as well as the presentation of two 
new lamps will be at the show, too.

0.10	 DesignMöbel Manufaktur Wirth
	 Home Case
Looking for something? No matter if notepad or the book you 
are reading – you can store anything in this ›Home Case‹. And 
thereby add style to your apartment. High quality materials 
and a clean design show that tidying up can make aesthetic 
sense. Anytime and anywhere: Thanks to its hidden wheels, 
the ›Home Case‹ can be used everywhere.

0.11	 Kabré Leipzig
	 Floora
Floora is room clothing that you can knot yourself. Wool felt 
pieces can be nested. Diverse sizes, forms, and options of 
use can be created and customized due to the user’s mood. 
So, Floora can be a carpet, a pillow case or couch cover – or 
even a lot more!

0.12	 Papenfuss studio for design
	 Furniture series Plural 2
There is offspring to modular furniture ›Plural‹: Drawing on the 
tradition of the family, ›Plural Steckling‹ (Engl.: plural offspring) 
is a version to take along for desk nomads and thinkers on the 
go. A mobile harddrive, flexible software and useful upgrades: 
an individual desk ›to go‹.

0.13	 Burg Giebichenstein HKD Halle 
	 (ceramic and glass design)
	 Ceramics times 4, as unique items and in series
Elke Pfeifer, Christina Salzwedel, Sandra Schmedemann, and 
Julia Vecsei, four students of ceramic and glass design (HKD 
Halle), present: Fine individual porcelain and stoneware. 
Handcraft and manufacture meet. The cast or thrown pottery 
enliven any apartment.

0.14	 Smiling Lights
	 Lamp collection ›Edison reloaded‹
›Edison reloaded‹ would make the inventor of bulbs shine  
because of happiness: their reduced design and classic de­
sign vocabulary with an innovative technique simply effect 
emotionally. The virtual bulb accomplishes the alliance of tra­
dition and modernity. The choices of color and wood and 
acryl materials offer infinite combination options!

U.01	 diefabrik 	
	 Furniture made of Cardboard
Wonderful things can be made of cardboard. Even furniture! 
›diefabrik‹ shows how elegant cardboard can look. Solid, aes­
thetic and functional: roatable Chair777 and stackable shelf 
elements Shelf114/115. Our handmade furniture is distributed 
Europe-wide.

U.02	 Porzellanatelier Claudia Biehne
	 Lumos
The philosophy behind the product series ›Lumos‹ is to create 
tangible lightness. Appearing sheer, light objects for ceiling 
and table illuminate living and working space. Seeming sculp­
tural with comforting naturalness, they accentuate the special 
moments in life.

U.03	 Kuni
	 WALLPAPERforation
Come and play! With ›Waki‹, the pillow that can be formed into 
a soft toy. Who ever feels wanderlust and wants to go to the 
big city can paint their favorite city! Bored inside the four 
walls? ›WALLPAPERforation‹ is going to change that! The 
printed motifs make every room a favorite room!

U.04	 Burg Giebichenstein HKD Halle
	 LICHTGESTALTEN (shining lights) – LightColorSound / 
Installation: Sepp Müller
Luminous lines in a black room form a floating cube that is 
moved by wind. The structures of the lines unravels and re-
assembles: Due to the visual rhythm, an interplay of percep­
tion and loss of the room is created.

U.05	 Komat
Create your own lamp with the lights by ›Komat‹! ›Korigami‹ 
offers twenty different pieces to combine any way you want, 
from truck tarps to loud transparencies. Triply in the right light 
with ›Litepole‹: This lamp can be used as a floor lamp, drop-
light, or reading lamp. The ›Minikomat‹ is lamp and display at 
the same time. No matter if your pet’s picture or favorite  
image: ›Minikomat‹ presents it in the best light!

U.06	 Messequartett (Engl.: fair quartet)
Design times four! From flame flowers to ringed bowl, ›Messe­
quartett‹ makes quite an impression with many surprising 
products. No matter if foldable vases, individually designed 
rings or magnetic tea light holders: these four designers show 
that diversity unites.

U.07	 Burg Giebichenstein HKD Halle
	 burg designshop
Directly out of the 10 liter bucket: not only in Halle but also in 
Leipzig. ›burg designshop on tour‹ is coming to trade fair city 
of Leipzig. New and fancy, inventive design? Students of Burg 
Giebichenstein college in Halle bring it all!

U.08	 Ambientshop
	 Lite Crawler, Terrific-Tubes, Bulbs Unlimited
Form, color, size, and design. ›Lite Crawler‹ and ›Terrific Tubes‹ 
have the lamp of one’s desire! Vacation pictures, the favorite 
Picasso, or personal artwork: Everything goes on the lamp 
shade. Those who are undecided can choose from 300 mo­
tives. So bring a flash drive or disk with 150dpi images – and 
you are all set!

U.09	 Marlene Schroeder
	 Foldaway cube
Click clack: You can lay on that cube! It only takes a few hand 
grips to make a lounger out of this seating furniture. Soft felt 
and washable leatherette bring together comfort and practi­
cability. Chic design that is space-saving: This 50×50 cm 
large module is easy to pile and easy to transport.

U.10	 University of Applied Arts Schneeberg / 
	 wood design department
	 Term projects / Individual Pieces of Furniture
Close to the series, close to life. To cut a fine figure, on the 
dance floor as well as on the turf. A selection of studies and 
products from Schneeberg.

U.11	 mydoka
	 Initiative for Handicraft
›mydoka‹ are two designers that don’t like to do things by 
halves. Traditional handicraft and modern motifs get along 
very well! Quality and humor: we take those two serious. Why? 
Just ask us!

U.12	 Johanna Richter
	 wohnschmuck_collection 
	 (Engl.:furnishing jewelry collection)
Furnishing or jewelry? I made a decision. For both. Eight piec­
es of furniture and home accessories that are both furniture 
and fashion. The inspiration for each creation were a living 
object and a piece of jewelry. This series is noble, young, re­
duced, pays attention to details, is strong, is sensitive, plain 
and colorful.

U.13	 YEAYEA
	 Make it and take it
›YeaYea‹ – a young design company from Leipzig shows a se­
lection of latest works and the project ›Make it and take it‹ – 
individual products.

U.14	 HOW TO magazine
Creativity has a magazine. For those that creatively sow wild 
oats. No matter if full- or part-time, designer or potter: ›How To 
magazine‹ is a platform for all the creative ones!

U.15	 University of Wismar – 
	 University of Technology, Business and Design
	 Norte at the Top
Where is Wismar? A question, Design students of Hochschule 
Wismar are asked frequently. At the same time, this school is 
top, a spring from which great ideas pour and able to move 
mountains. At the theater, you can gaze at the mise-en-scène 
with a mountain panorama in a do-it-yourself look. Between 
slogan parcours and mountain hut, you can talk to students 
and professors – and first and foremost: flip through the new 
faculty magazine ›Norte‹ and purchase two issues for the 
price of one!

U.16	 IN-DESIGN
	 Task Force c-einzig.de
Four designers, one name: ›c-einzig‹. From fashion to room 
object, these design professionals show how wonderfully  
diverse design can be. No matter if serial design or unique 
items: ecological responsibility always plays an important 
part.

Eng English translation

ExhibitorS
PartnerS
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1.17	 Inga Israel & Christin Striegler
Very contemporary! Dresden’s art scene has to offer some­
thing new: based in activities of the Ostrale presentation, an 
extraordinary room for culture and its visualization were cre­
ated. The project is concerned with the CI as well as the reali­
zation of a lookbook, numerous information graphics, photo­
graphs, and illustrations. Besides, you can expect interesting 
graphic print-products.

1.18	 departmentofdesign.de/ssau
›departmentofdesign.de/ssau‹ is a platform for students of 
Design. Four projects are presented: ›See before Reading!‹, 
›Frug‹, ›Typotextur – The City Guide for Outside Signage  
in Leipzig‹, and ›Muster (Patterns) – A Personal Search for 
Traces to my Roots as a Designer‹. What’s behind all this? 
You’ll find out at the stand!

1.19	 Jan Jaenecke / architect
	 Standing desk
Standing desk ›Lina‹ combines purpose with elegance. Like 
an opening book, the table rests on three legs and is desk 
and shelf at the same time. Slender stainless steel and solid 
formed wood assemble aesthetics and function. That way, 
there is a right place even for the bulkiest books.

 
1.20	 AFK Design/IkarusCrew
	 Format ›Kiosk‹
A new format for everyday aesthetes: In their ›Kiosk‹, Ikaru­
sCrew and Afk Design designers present the beautiful sides 
of life. With their drafts and small batch productions, the col­
lective shows everyday objects that are anything but mass-
produced articles.

1.21	 jottweedee
	 Sling 1-2-3-4-5, Bathroom furniture series
Form follows movement: Flat aluminium plate twists into two 
towel racks, a shower shelf, a toilet paper holder, and a towel 
hanger. Delicate, elegant, light, and solid: ›Sling 1-2-3-4-5‹ 
brings peppy design that can be used in multiple ways into 
the bathroom.

1.22	 Walls!
	 Wall design
›Walls!‹ tailors the right dress for every wall. With a classic, 
environmentally friendly paint material and contemporary de­
sign: handmade surface designs are matching to the ambi­
ence and individual preferences. The decoration paintings 
are enhanced by the contrast of tradition and modernity, pat­
ina and perfection. ›Walls!‹ shows samples that were devel­
oped prior to projects.

1.23	 Sylabus
	 Reconstruction
Too good to be thrown away! New design made of old, used 
furniture and décor. ›Reconstruction‹ instead of scrap baling 
press: With the combination of different wood types, colors, 
and lacquering, Sylabus creates individual recycled furni­
ture.

1.24	 mmmh! designer sushi
Fresh and always different. We serve individual ›designer  
sushi‹. A treat for the mouth, a treat for the eyes: our diverse 
associational delicacies act as a stimulant for all the senses! 
Each ›designer sushi‹ can be anything: one of a kind, series, 
or utopia.

1.25	 niko31
	 Object 1 – 4
Premium steel cannot be folded? Yes, it can be! Our CD rack 
and our shoe rack demonstrate a chic design and functional­
ity. For the connaisseur: splendid wines are well-treasured in 
our peppy wine bin. Someone upset a glass? Don’t worry. 
Everything will get clean in our stylish wooden sink!

1.26	 Johanna Hitzler – Porzellan
	 Christmas decoration (swing mugs and other utensils)
Johanna Hitzler gently designs porcelain with clean lines. 
Natural forms, sensuous contours, and pure material: every 
piece is a harmonious whole.

1.27	 Artkolchose 
	 Brand New
With a fresh, new design look, the Artkolchose Collective  
harnesses bright ideas, strategic concepts, and distinctive  
design solutions to deliver unique brands with great growth 
potential for businesses and products alike.

S.01	 culturtraeger design award 
	 aufgestrapst & angefixt 
	 (glammed up & addicted) – products that (we) move
Multi-outlet power strip, wallpapering table or packing cases 
were created because of their function, they serve their pur­
pose and are appreciated because of that – but most of the 
time don’t get a lot of attention. We take them out of this invis­
ibility and re-interpret them in different contexts. Honored 
with the ›culturtraeger‹ design award.

S.02	 KAHLA / Thüringen Porzellan GmbH
	 Functional Gifts
Lead by the key issue ›Functional Gifts‹, 13 design students of 
Burg Giebichenstein University of Art and Design Halle cre­
ated ideas, prototypes and items suited for serial production. 
Based on a very practically oriented cooperation between 
the partners and the students, the concept was to develop 
various product ideas featuring new approaches for an eve­
ryday gift culture.

S.03	 Saxon State Prize for Design
More than 273 institutions submitted this year, 41 were nomi­
nated for the 2009 Saxon State Prize for Design. One month 
prior to the prize giving ceremony, the nominees exhibit their 
products. From clocks to innovative student’s works to lamps 

– there is a lot to discover! Amongst others are: lamp family 
Sollos, Hersteller idee. design. licht. GmbH and Design Ralf 
Brenner.

S.04	 Bauhaus-Universität Weimar
	 MY BAUHAUS IS BETTER THAN YOURS
›My Bauhaus is better than yours‹ is a platform for fresh  
design by students or alumni of Bauhaus University in Weimar. 
In cooperation with young designers, ›BauhausTransferCen­
terDesign‹ supports extraordinary designs with a realization 
of low volume productions and prototypes. After successful 
exhibitions in Milano, Berlin, and Weimar, we now present a 
selection of designs at Designers’ Open in Leipzig.

2.01	 CODIERBAR?!
	 Collegio (below: Neoclassico and Nostalgo)
Made of pure cotton: ›Collegio‹ does not only feel good, it also 
accentuates the figure. Easy to use snap fasteners and space 
for the phone: styling and functionality at the same time. Ma­
chine wash? No problem! ›Collegio‹ always stays in shape 
and is hard–wearing German quality: from material to work­
manship.

2.02	 Luise Neugebauer
	 Jewelry collection
Doily or onion net-bags as motifs, colorful ice cream spoons 
as ear studs? Everything is possible for Luise Neugebauer. 
She sees the world with curious eyes and again and again 
re-discovers familiar things. Diverse materials and everyday 
motifs: This jewelry is full of different perspectives.

0.15	 CK Lichtobjekte
	 Illuminated object Livia – colors changeable due to 
module principle
One of them is fixed and there is no limit to how the others can 
be combined: Within seconds, new colors and lengths can be 
placed in front of a white plate. Either horizontally or vertically: 
›Livia‹ always shines at its best!

 
P.01	 BMW
When was the last time you experienced something for the 
first time? One thing that is important about design is its com­
pelling appeal. Already the first sketch reveals whether it is a 
good and strong idea. Design should move people. As seen in 
the new BMW X1. But customer wishes go beyond and the 
whole interior can be reinterpreted. With the customers’ indi­
vidual concepts and demands, a new, extraordinary interior 
space experience is created. BMW redefined the whole inte­
rior experience and comfort with their cars. As experienced 
in the new  BMW 5 Gran Turismo.

1.01	 Tuffner 
	 Window Seat (Design Robert Melcher)
Life is out there! The ›Window Seat‹ does not have a boring 
view! Vibrant and vivid: that’s how furniture for young people 
should be. Designer Robert Melcher knows how young peo­
ple want to live.

1.02	 Tuffner
	 Pyramids
Christmas won’t be the same this year! ›Tuffner‹ lets the tradi­
tional Christmas pyramids shine in a new splendor: Clean 
design together with the high quality craftsmanship: This is 
going to be a wonderful holiday!

1.03	 VRNA
	 merkwertig (Engl.:noteworthy)
Where do I come from, where do I go to? Nature and circle of 
life, inner and exterior value, sense and complexity. Re-use or 
extend, use or use differently. Added value and minimum du­
rability. Preservation instead of exploitation! ›Vrna‹ presents 
furniture with sustainability.

1.04	 m.a.d.e.
›wash bag‹ and ›survival bag‹: the designer cooperation 
›m.a.d.e.‹ offers the right item for every phase of life. Retro and 
Moderne are ›handmade‹ (in cooperation with ›deineschoko­
laden‹ illustrator Mirko Rathke and Magdeburg-Stendal Uni­
versity of Applied Sciences).

1.05	 BACHSPRINGER
	 Napoleon – Dynamics made of Textile Concrete
›Napoleon?‹ No, not Bonaparte – but an elegant lounge chair! 
What a lounge chair! Lightness and dynamics characterize 
this chair: design duo Bachspringer mold organic forms out 
of building material concrete. They will be happy to explain 
how that works at their stand.

1.06	 Anna Fuhrmann Kommunikationsdesign
	 Everything is *Communication* is everything
Anna Fuhrmann knows what matters. She realizes most di­
verse projects all over Germany. As a graphic designer, she 
develops communicative design concepts with interaction of 
design and marketing. She brings along ›Rosarot‹ (›Rose-
colored‹), food for thought in the form of bags – as a moving 
campaign which shows that great ideas can be actualized 
with almost any budget.

1.07	 Katrin Geisler
Good-looking, light and available online! There is no lack of 
space thanks to our chic design and high quality furniture. 
Fold, pile, swing out: our furniture and fitments are shipped in 
a small size but make it big!

1.08	 PDB * Erik Lieberenz
	 All cats are colorful by night.
Cat eyes are so yesterday! Nowadays, there are ›Wheels on 
Fire‹. No matter what path you cross, you will definitely not be 
overlooked! See you!

1.09	 neongrau.
	 Twenty-five Square Meters of Creativity
25 square meters aren’t much for an office. But still, a lot can 
be created here as we are showing with a retrospective on 
current and past projects. Between the poles of product and 
interaction design, these can be explored in detail in an inter­
active installation. Now, we are moving – for more space and 
more creativity – and are looking forward to next year …

1.10	 FISCHundmehr*design
	 Underwater
›Fischundmehr*design‹ creates a stir: postcards, wall calend­
ers, magnets, and puzzles that are illustrated in color. From 
small games made of cardboard, paper, and textile to our 
unique accessories and fancy goods: everything is related to 
the topic ›fish and sea‹.

1.11	 perludi GmbH
	 please touch!
Perludi develops high-quality furniture for children that fulfill 
high demands. The designers from Graz already captured a 
lot of international attention because of their innovative use of 
wood and loden. Feeling and playing with natural materials! 
Play furniture of the ›please touch‹ series can be folded thanks 
to the textile rims.

1.12	 Burg Giebichenstein HKD Halle (Interior Design)
	 Tick, Trick, and Track
›Tick‹ is German and stands for the personal ›quirk‹. What is 
the ›Trick‹? ›Track‹ shows how: integrated drawer and door or 
trap! Second-year Interior Design students design and build 
furniture that dissolve the certain ›Tick‹, support it or playfully 
deceive it. And here, they present their results!

1.13	 TrashDesignManufaktur
	 TrashDesign – 
	 Make Something New from Something Old
Design and social consciousness: ›TrashDesignManufaktur‹ 
unites them. Permanently unemployed people and disabled 
people manufacture wonderful design products. From jewel­
ry to furnishing to accessories: Scrap finds a new beauty 
here. The project is supported by funds from the Vienna job 
center and Austrian social welfare office.

1.14	 AIRMICI
	 ›Limited Editions‹ of inflatable boot trees
›Airmici‹ makes boot trees works of art! Inflatable and custom­
ized. Now, there is Viennese chic even inside the shoe. ›Limi­
ted Editions 2009‹ goes beyond: with ›Dasuno‹, ›Superplus‹, 
and ›Albert Exergian‹ designs, every boot tree is one of a kind. 
Indeed too nice to disappear in a boot leg.

1.15	 45 KILO
	 126,3
45 Kilo has a new one: super heavyweight kitchen table made 
of solid oak and folded steel plate.

1.16	 Porzellanstudio Penter & Sehnert
	 Products by porcelain studio Penter & Sehnert
With porcelain studio Penter & Sehnert you can overcome the 
financial crisis actively, fight against terrorism, let angels and 
sheep fly for peace on earth, support the world bird hunger 
project, or classily serve fresh air. Once more, Burg gradu­
ates Karin Sehnert and Yvonne Penter becharmed white 
powder to make it, in the form of Buddhy, smile away money 
troubles and soften and polish fingernails. In 2008, Yvonne 
Penter received the Designers’ Open Jury Award.
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2.19	 Inpetto
›Inpetto‹ has plenty to offer: jewelry that most certainly no one 
else has! The jewelry and product design department of Uni­
versity of Applied Sciences Düsseldorf brings young design 
ideas to Leipzig. Offbeat, cheerful, elegant or puristic: ›Inpet­
to‹ proves that fancy jewelry is wearable.

2.20	 courage
	 Collection by Courage
Finally: an outfit – or two or three – that fits! ›Courage‹ has it 
all! Made–to–measure and custom–made items as well as 
small batch productions. Precise cuts or cheerful patterns? In 
our studio, anything is possible. From draft to development of 
the cut and style to tailoring – one-stop service!

2.21	 Sabrina Vogel
	 Kontraste (Engl.: contrasts)
›Contrast‹ for women that are different! Stretchy plain fabrics, 
modern fibers, and eye-catching traditional knitting patterns. 
›Contrasts‹ cannot be any prettier. Wonderful fashion from 
Austria: the collection consists of coats, jackets, shirts, dress­
es, bags, and underwear.

2.22	 aempersand
	 Chiffre Collection
Inspired by Deconstructivist Architecture, textile fragments 
of the women’s and men’s Chiffre collection form sculptural 
silhouettes. They result from the assembly of geometric 
forms as well as from the specific folding and gathering of 
the fabric. Unexpected details blend in, complete, and reveal 
other details.

2.23	 Mila Miyahara
	 Black Diamond
Diamonds are forever: Fine garments in elegant colors black, 
powder, and white. The ›Black Diamond‹ collection becharms 
with dark rhinestones on light fabric. Wearing this fashion, 
you are not only best-dressed but also dazzlingly beautiful.

2.24	 Berg & Kather
Since 2006, Vera Berg and Petra Kather are the label ›Berg & 
Kather‹. Precise cuts and curved lines – both of them know 
exactly what they want: to reinterpret the habitual. The results 
are handmade and wonderfully wearable garments.

2.25	 Kaseee design & art
	 Collection ›Hope‹
There is ›hope‹ for more: fashion that is both functional and 
extravagant. Our collection is a ray of hope! ›Hope‹ is impor­
tant. Why? We would love to show you at our stand.

2.26	 design thanh–thuy
Inspired by the heartbeat of the city, spontaneous impulses 
are often the source of a new creation. Sometimes feminine-
casual, sometimes chic – always comfortable and wearable. 
›thanh-thuy‹ is hand-sewn quality, splendid soft and smooth 
clothing.

2.27	 mon petit loup
	 Latest collection ›wearing a mere crimson red cloak‹
›mon petit loup‹ is kid’s fashion for little wolves, sweet kitty 
cats, sassy elves and delicate fairies. The latest collection is a 
blooming playground full of colors, forms, and materials. 
Elaborate cuts and numerous details take you on a journey to 
bygone times. With these garments for two- to six-year-old 
girls and boys, the world will become an even more magical 
and peppy place.

2.28	 Wildfutter (Engl.: Wildlife feeding)
Here are the treats to wear: elegant street wear by ›Wildfutter‹. 
Finest tailoring and casual-sporty cuts, color and contrasts, 
and illustrating graphic elements. Every piece is a truly unique 
item. ›Wildfutter‹ for the cold season: Thanks to our fall / winter 
items, you don’t only look great, you also won’t get cold!

2.29	 izMi
This is not for dull everyday life! ›izMi‹ offers fashion for color­
ful days! Marvelously comfortable and beyond mass: every 
piece was everyday-use tested and individually designed. 
For summer and for winter, for inside and outside, for upper 
body and lower body, under- or outerwear, from head to toe: 
›izMi‹ has got it!

2.30	 Sistersconspiracy
	 Orlando
›Sistersconspiracy‹ label was established in 2005 by Alice 
Klouzková and Jana Jetelová and focuses particularly on 
men’s wear. We offer an individual perspective on clothing. 
Our collections are made in the Czech Republic in small limi­
ted series and they are made of first-quality materials sup­
plied exclusively by EU manufacturers. Each piece is unique 
thanks to mostly handmade manufacturing. We would like to 
present our new A/W 09/10 collection ›Orlando‹.

2.31	 Fashionlab Kft.
	 Modern Feminity
The contrast between the clean shapes and fancy lines is op­
posite to the running world. It’s harsh and elfish, it’s playful 
and modern – it’s skittish and feminine. ›Fashionlab‹ com­
bines them.

2.32	 Ken Panda
	 Sustainable Fashion Made in Berlin
Pandas in the city: Animals come to the urban jungle now – in 
the form of patterns and motifs on hoodies, sweaters, dresses 
and jogger suits. ›Ken Panda‹ catches everybody’s attention: 
the combination of colors, the high quality tailoring and the 
design are not for grey mice!

2.33	 Zuzana Veselá
	 prêt–à–porter collection fall/winter 2009/2010
Since 2004, Prague-based designer Zuzana Veselá has cre­
ated and manufactured her own collections with the label 
›Zuzana Veselá‹. Annually, two collections are diligently hand-
crafted. Classic and modern, with much attention to detail. 
The designer creates and manufactures selected skirts, shirts 
and dresses in limited editions as well as custom-made pieces.

2.34	 eve
	 New Collection by eve
Art on the body: ›eve‹ combines painting and fashion design. 
Single pieces and individual prints wonderfully draw a bow 
between art and wearable clothing. The new collection’s fo­
cus is on color reduction: white, grey, and black – chic and 
cheerful. Clothing beyond the mass: in ›eve‹ small batch pro­
ductions, there are spray-painted and printed showpieces.

P.02	 BrockmannundKnoedler
With their different salon concepts and their academy, Brock­
mannundKnoedler are amongst the leading hairdressing 
companies in Europe. The specially developed technologies 
OrganicHairCutting® and OrganicHairColoring® stand for 
natural, vivid hairstyles and individual heads. Customers from 
all over the world come to get one of these much-loved hair­
cuts and hair colors (which grow out) and to experience what 
makes BrockmannundKnoedler special – their technical 
skills as well as their business training.

P.03	 Rechtsforum (Engl.: law forum)
Originals need protection: information about legal questions 
in the form of free brochures, workshops, and talks concern­
ing copyright protection.

2.03	 Schmuckhb
	 A Question of Taste
Silicon cannot be jewelry? Harriet Brünning proves the op­
posite! Colorful rings, pins, and chains with a combination of 
silver and synthetic: Silicon makes a wonderful impression. 
For those who like it more classic: ehamel rings, earrings, 
brooches in bright colors.

2.04	 Atelier T31
Works by Marion Heilig and Joachim Dombrowsi possess a 
puristic beauty. Old tin posters, calling cards, plastics, felt, 
stainless steel, gold, and silver: various forms and materials 
converge and compose marvelous one-of-a-kind works.

2.05	 Penthesileia
	 Bag Design & Handicraft
For big city amazones: purses, tote backs, backpacks, brief­
cases, wallets, and small leather goods. ‹Penthesileia‹ has a 
passion for traditional handicraft. Pure beauty and function­
ality: For all of those who do not only love wonderful design 
but also high quality.

2.06	 University of Applied Arts Schneeberg / 
	 fashion design department
Diploma projects: Kunstfehler? (Engl.: Malpractice?) & Licht 
und Schattenspiele (Engl.: Light and Shadow Plays) – A Col­
lection of Prototypes
In ›Kunstfehler?‹ imagination and everyday life merge. Inspired 
by nature and human living environment, this collection shows 
how opposites harmonize. Naturally and consciously, ›Kunst­
fehler?‹ are made: Wool and leather assemble to wonderfully 
wearable garments.

2.07	 Cupid und Psyche
	 Collection by Cupid and Psyche
Damask, jacquard, and brocade: It is easy to fall in love with 
the collection by ›Cupid and Psyche‹. Finest tailoring, a pas­
sion for details, and the selection of fabrics make every item 
an extravagant showpiece. There are complementing scarfs, 
bags, and other accessories.

2.08	 Kerstin Klix
Klix Mix is signified by a unique material, new forms, and 
colors – transformed into rings, chains, and brooches. The 
klixesque blend of textile and synthetic material ›Tuff‹ make it 
possible to produce cocoon-like elements. Together with ma­
terials like gold, silver, and gemstones, delighting jewelry is 
created.

2.09	 alexandra baum . Schmuck
	 Neck jewelry and rings
Handcrafted jewelry for people of character: With her jewelry 
collection, Alexandra Baum shows that true beauty is time­
less. She derives her inspiration from the material’s peculiari­
ties. A clean design and high quality manufacturing appear in 
every piece of the collection.

2.10	 Wrede Metalldesign
	 Space & Color, Rings for Sports, Babette
Geometry that clings: rings, jewelry for the ears, necklaces, 
and brooches in rectangular form. Inserted colors round up 
the wonderfully simple pieces of the ›Space & Color‹ collec­
tion. ›Babette‹ is always like the icing on the cake: fancy de­
signed accessories for clothing. Look good even during 
workout: rings made of a combination of velcro with fine ma­
terials: silver, freshwater pearls, rhinestones, enamel, and 
varnish. That is how you can look classy when jogging.

2.11	 Melanie Kubitza
	 Secondary Structures
›Living structures‹ can unfold over and over again. To the prin­
ciple of Origami, this fabric lamp can be designed individually. 
No matter if sea creatures, plants or a personal creation: This 
luminary causes fantastic light effects! Accentuating the 
body: The ›Secondary Structures‹ necklace fits to the body. 
Knotting, folding, twirling, and winding. There is always an­
other form of that necklace.

2.12	 MILCH 
	 I eco fashion
Gender studies: ›Milch‹ loves men’s clothing. Pants become 
skirts. Shirts become blouses. The founder of ›Milch‹ knows, 
what characterises good fashion: amongst other things, she 
is a member of the sewing machine collective ›Sewteeth‹ as 
well as initiator and manager of fashion sales exhibition 
›Modepalast – brand new expo‹. Best condition for a perfect 
role play!

2.13	 Korund
	 Jewelry for the moment, for the feeling, fot the memory
Sometimes, it’s the small thing that makes something entirely 
perfect! Just like the rings and medaillons of the ›wandelbar‹ 
(Engl.: changeable) collection. Inlays are made of a variety of 
motifs that are inter-changeable. Jewelry can hardly be any 
more personal! The baby’s first hand print, the favorite poem, 
or simply the beloved’s portrait: ›wandelbar‹ makes every 
piece of jewelry unique!

2.14	 Faible for Label
Unlimited variations and customised fit: ›Faible for Label‹ has 
the jewelry no one else has! The base are simple jewelry 
modules – from rings to pendants. The ›Label‹ is the center­
piece and always different. How does that work? With a mag­
netic pen one ›Label‹ gets removed from the setting and gets 
replaced by another one. Either classic, colorful, or funny: we 
always have what you are looking for.

2.15	 MAYDA
	 A/W 09
Clothes by ›MAYDA‹ are characteristic due to an own expres­
siveness and original patterns which are made with screen 
printing. My goal is to produce interesting, fresh, vibrant, cas­
ual clothes that are comfortable but at the same time highlight 
the originality of their owners.

2.16	 liselotte 
	 winter collection 09/10
This collection is an hommage to the elegance and grace  
of the feminine silhouette of the Thirties and Forties. Love of 
details and a special workmanship technique top off the  
especialness. Due to accentuating accessories, a woman 
can choose her appearance to be everything from discreet 
elegance to exciting feminity.

2.17	 Judith Höfel & Lena Hülsmeier
	 Jewelry by Judith Höfel and Lena Hülsmeier
Plastic gemstones? Perspex bracelets? Who believes that 
everyday materials don’t adorn is wrong! Original design and 
high quality workmanship show how wonderful everyday life 
can be!

2.18	 women at work 
	 Collection 4th into the light
Sassy tree-huggers from Switzerland: Fresh colors and 100 
percent eco-cotton. That is how the label ›women at work‹ is 
presented. Shirts, jackets, blouses, dresses, skirts, pants, 
hats and scarfs can be re-combined over and over again. The 
right collection for any taste – from ›basic line‹ to ›east / west‹, 
›women at work‹ has the right fashion. International excite­
ment: ›into the light‹ will be presented at the prêt-à-porter 
shows in Paris in 2009.
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What are the highlights of the ›Designers’ Open 2009‹?
One of the highlights is definitely our impressive location – 
the ›Merkurhaus‹, an unoccupied six-floor building in the city 
center. It now functions as the design hub of the three-day 
festival. By utilizing the building’s unique structure, we hope 
to achieve a complete representation of the various main 
themes like interior and industrial design, or fashion and jew­
elry design, by installing them on different floors. Thereby, we 
aim to meet the designers’ demands and make the exhibition 
structure clearly laid out for the visitors.
The four special exhibitions, ›functional gifts‹ by Kahla, the 
nominees of the Saxony State Design Award, the Bauhaus 
University project ›My Bauhaus is Better than Yours‹, and not 
least the ›Culturtraeger Design Award‹ as well as affiliated 
events and workshop are highlights, too.
Don’t miss the big Designers’ Open opening event ›Walk on 
Air‹ on Thursday night (October 22, 2009)! High quality fash­
ion collections, wearable as well as experimental, will be 
brought to the runway and into limelight for the first time. Our 
partner, MDR (Mid-German Broadcasting Corporation) en­
dows the Central German young talent award ›Sputnik Trend 
Award for Fashion Design 2009‹. There is going to be a differ­
ent focus every year, this time, the emphasis is on fashion. 
Thrilling: the workshops for future and advanced VJs who get 
the opportunity to work and experiment with the ›VVVV‹ Free 
Software.

Designers’ Open explicitly aims to create a network for 
the design industry in Central Germany and draw the 
public attention to that branch – how would you describe 
the current designer scene in Central Germany?

There is a very heterogeneous structure in Central Germany’s 
design industry. The foundation of it are all these freelance 
author designers who often daily strive for existence and who 
often can only realize their ideas by taking risks.
Unfortunately, there really are only a few directive designers 
working for national or international key accounts. But never­
theless, there are some designers that are shining lights, 
amongst others: ›Studio Vertijet‹ in Halle/Saale, ›Delphin De­
sign‹ with offices in Leipzig and Berlin, or ›Lac et Mel‹ that are 
working in those two cities as well.

How important is the design industry for Central 
Germany?

Unfortunately, not important enough yet – but this is hopefully 
going to change soon. In this country, people are still not as 
open for design as elsewhere. That is bitter sometimes – it is 
obvious that there is a lot of catching-up to do when it comes 
to companies and their corporate design, not to mention stra­
tegical product design or design management. 
With Designers’ Open, we also want to show that there is a 
great creative potential in Central Germany. We aim to help 
that this potential will be discovered and used in the future by 
taking ideas and concepts put them on the track of commer­
cializing and manufacturing. This might be an unconventional 
way to promote economic development in this region. 

How is the feedback in Central Germany and in the 
whole of Germany, respectively? 

If we believe a survey from 2008, Designers’ Open is per­
ceived as a very likeable, vivid, and pivotal fair. Many partici­
pants use the fair to find out about their product’s actual ap­
peal by presenting them for the first time to an extraordinarily 
open-minded clientele. We also get a positive feedback con­
cerning economic success due to a fair participation, which 
makes us very happy, of course. 	

Who is concerned with design subsidy in Central Ger­
many and who supports Designers’ Open?

In recent years, some initiatives have been established to 
meet the missing official structures, but this is just a drop in 
the ocean – the structural deficit persists. There exist few of­
ficial support programmes for the design industry, but – for 
our understanding - the relevant formalities are outdated and 
the wrong points are focused. Therefore, the available funds 

can be hardly used. In the past three years, Designers’ Open 
got valuable help with the financing and the realization of our 
series of talks. Thanks to the support by the city of Leipzig, we 
were able to invite designers from our sister city Bologna who 
operated as exhibitors last year. We also appreciate the non-
financial support we get from the city, especially when it 
comes to finding locations and getting in contact with land­
lords. Furthermore, there are many entrepreneurs who be­
came aware of the festival’s potential and support us either 
financially or by rendering their services. Not least, a festival 
of this size would not be possible without all our go-getting 
helpers.

It is the fifth year of Designers’ Open which is therefore 
an established event in the annual calendar. What can 
we expect in the future? 

We have many ideas and plans for the future – we are search­
ing for a permanent location for the three-day festival and, 
with the help of various exposure forms, we want Designers’ 
Open to become an all-year and internationally visible event. 
Our ambition is to establish design in Central Germany. 

Champagne Picnic
in a Castle Garden

The route takes you past summer grasslands full of brightly 
colored flowers. An old mill by the river, its shovels slowly glid­
ing into the water. And everywhere this luscious green the like 
of which only exists in summertime. ›Already during the trip I 
had the feeling I was plunging into a new world‹, Yvonne Pent­
er tells. Amidst this marvelously quite scenery, there is Bois­
buchet. This 19th century hunting château appears totally 
unexpected and its sight somewhat reminds of Alice’s Adven­
tures in Wonderland. And actually, this comparison is not that 
wrong.

Taking a Bird House to France

Every year, the historic manor in Southwestern France func­
tions as a very special castle: The Vitra Design Museum hosts 
workshops with internationally renowned designers, archi­
tects, and artists there – and clearly, the results are brilliant 
ideas and their wonderful realizations. 
Yvonne Penter has plenty of those on her mind. Last year, she 
won the Designers’ Open Award with one of her ideas and 
thereby the opportunity to participate in one of the sought-  
after workshops in Boisbuchet. ›I certainly did not expect that‹, 
the porcelain designer from Leipzig says. And yet, her ›Vogel­
imbiss‹ (›bird house‹) was truly remarkable: Inspired by the 
form of an ice cream cone, it is not surprising that not only 
hungry birds are attracted by the ›Vogelimbiss‹. Especially 
the simple form, that is wonderfully organic and clean at the 
same time, convinced the jury.
Ten months later, Yvonne gets off the bus in Boisbuchet,  
arriving on time for dinner. In the inner yard, there is a long 
table. It smells tempting and someone is waving at her. Time to 
get to meet the others. She sits on a bench next to a designer 

from Corea and to one from Mexiko. ›That was incredibly in­
ternational‹, Yvonne says, ›participants came from the most 
diverse countries, they all had different cultural backgrounds, 
but everyone was very open-minded.‹
During dinner, people share ideas about their works and get 
to know more about each other over red wine and quiche. 
They all came to Boisbuchet to meet others and to get inspired 
by creative ideas. Yvonne’s workshop is only one of many. 
Besides the porcelain class, there are graphics, architecture, 
and jewelry design courses. All together, there are more than 
thirty workshops.

Beautiful Wood as the Inspiration for Picnic Accessories

Yvonne Penter quickly realizes that she is the only expert. A 
minus? ›The contrary! To me, this first meeting of the partici­
pants with their material was very inspiring! Let’s call it ›back 
to the roots‹. I also learned that it is possible to make many 
things of porcelain, things I believed to be irrealizable!‹
The group under Sam Baron’s guidance uses the nearby por­
celain manufacture in Limoges, which supports the workshop, 
as a source of inspiration. The porcelain designer was par­
ticularly impressed with the techniques: ›It is amazing how 
different methods can lead to the same result.‹ 
Boisbuchet inspires them all. There are surprising installa­
tions everywhere in the huge landscape garden: A Japanese 
house with peculiar seats in the middle of the French country. 
›Boisbuchet means something like »beautiful wood«‹, the de­
signer from Leipzig explains. The many big trees even stimu­
lated one of the participants to make a porcelain branch. 
What about Yvonne? ›I had had this one idea on my mind for a 
long time and brought it to Boisbuchet.‹ And she made the 
idea become reality! The reason therefore might have been 
the wonderful park that truly invites you to have a picnic. Out­
come of her workshop participation is a porcelain cham­
pagne goblet that can easily be put in soil, sand, or grass. No 
more spilling on the picnic blanket: The fine sparkling wine 
stays where it belongs. 
Maybe a champagne producer is going to discover Yvonne 
Penter’s idea. Then, she would have to go back to France – 
›with a quick side-trip to Boisbuchet‹, she smirks.

An interview with Designers’ Open initiators Jan Hartmann 
and Andreas Neubert – Conducted by Katja Runge

Please describe in short the Designers’ Open 2009!
Designers’ Open is the annual festival for design in the center 
of Leipzig. More than 150 national and international exhibitors 
present their latest works of interior, fashion, industrial, or 
communication design from October 23 to October 25. In ad­
dition to that, there is going to be a manifold affiliated program 
at this fair and sales platform: We are going to offer, amongst 
others, film documentaries, experiential reports, lectures, al­
together four special design exhibitions, and many inspiring 
evening and night events.

This is the 5th year of Designers’ Open. Let’s go back to 
the beginnings: What made you launch a design fair in 
Leipzig? 

We were newly-minted design school graduates when we 
came to Leipzig in 2003 to set up a business in the field of in­
terior, product, and object design. After a year of active and 
successful work, we realized that we may have used and con­
figured national and international fair platforms, but a regional 
presence, a co-operative networking, and a public acknowl­
edgement of our studio were not given at all in Leipzig and its 
environs. There hardly existed any opportunities to introduce 
oneself in Central Germany and to distribute newly developed 
projects. Therefore, in 2004, we made an approach to the or­
ganizers of well-established ›Grassi Fair‹ (Grassimesse) and 
suggested a thematic and spacial expansion of the existing 
range. We invited colleagues from the city’s environs to con­
figure retail stores in Leipzig with us to draw attention to  
design as a service industry. Under the name of ›Grassi Open 
2005‹, approximately 30 local designers exhibited their work 
in the city center of Leipzig. As in the same year ›Grassi Fair‹ 
had to pause due to removal, we were forced to create our 
own form of exhibition and Designers’ Open came into being.

What has changed ever since?
Of course, Designers’ Open became more and more profes­
sional. Meanwhile, there is a tremendous national and inter­
national interest in this Leipzig platform, which is not only  
reflected in a constantly growing number of visitors but also 
in the contributions and the elevated quality of exhibits. Fur­
thermore, we offer exhibitors and visitors an extensive pro­
gram with workshops, talks, and film documentaries as well 
as a play area for children and a by now legendary evening 
and night program.

Who does the Leipzig Festival for Design address? 
On the one hand, Designers’ Open target at newcomers of the 
Central European design industry. With the Festival for  
Design, we offer them a communication platform for their 
works and ideas; at the same time, they can present those to 
an expert clientele. On the other hand, we specifically ask 
companies and trades of the Central German industry to initi­
ate possible forms of cooperation with the designers. In the 
best case, Designers’ Open serves as a stepping stone for a 
successful career. And of course, the fair addresses an open-
minded and interested buyer clientele. 

What are the selection criteria for participation?
We assess the products or projects by their innovation, ap­
pearance, reproduction ease, and sustainability. It is all about 
meaningful, fresh, unseen, and above all usable works and 
ideas.
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A 	 Merkurhaus 
	 Petersstrasse 15–17 / 04109 Leipzig
		  info@designersopen.de
		  www.designersopen.de
	
	 Open	 Fre / Sam	 11–20 h
		  Son	 11–19 h

B 	 Grassimesse
	 Grassi Museum für Angewandte Kunst
	 Johannisplatz 5–11 / 04103 Leipzig
		  www.grassimuseum.de
	
	 Open	 Fre / Sam	 10–20 h
		  Son	 10–18 h

L.01	 tragbar Mode / Design		  S. 80
 	 Grimmaische Straße 13–15 / 04109 Leipzig
	 (im Hansahaus / Specks Hof) 
		  kontakt@tragbar.biz
		  www.tragbarmodedesign.blogspot.com
	
	 Open	 Fre	 10–24 h
		  Sam	 10–22 h
		  Son	 13–18 h

L.02	 Herbert Kresse			   S. 80
	 Mendelssohnstraße 6 / 04109 Leipzig
		  info@herbertkresse.de
		  www.herbertkresse.de
	
	 Open 	 Sam	 12–20 h
		  Son	 12–19 h

L.03	 Tschau Tschüssi / Das rote Paket	 S. 81
	 Windmühlenstraße 29 / 04107 Leipzig
		  info@tschau-tschuessi.de 
		  info@das-rote-paket.de 
		  www.tschau-tschuessi.de
		  www.das-rote-paket.de
	
	 Open	 Fre	 10–22 h
		  Sam / Son	 11–18 h

L.04	 Bretz Leipzig			   S. 81
	 Reudnitzer Straße 1–7 / 04103 Leipzig
		  kontakt@bretz-leipzig.de
		  www.bretz-leipzig.de
	
	 Open 	 Fre	 11– 20 h
		  Sam	 10–20 h
		  Son	 14–18 h

L.05	 mzin				    S. 82
	 Paul-Gruner-Straße 64 / 04107 Leipzig
		  mail@mzin.de	
		  www.mzin.de
	
	 Open	 Fre	 12–20 h
		  Sam	 12–22 h
		  Son	 12–20 h

L.06	pussyGALORE			   S. 82
	 Karl-Liebknecht-Straße 52 / 04275 Leipzig
		  info@pussy-galore.biz
		  www.pussy-galore.biz
	
	 Open 	 Fre	 11–20 h
		  Sam	 11–18 h

L.07	 BetonWare			   S. 83
	 Antonienstraße 3 / 04229 Leipzig
		  contact@betonware.de
		  www.betonware.de
	
	 Open	 Fre	 15–20 h
		  Sam / Son	 15–18 h

L.08	 Spreadshirt – T-Shirt-Werkstatt	 S. 83
	 Gießerstraße 27 / 04229 Leipzig
		  eis@spreadshirt.net
		  www.spreadshirt.net
	
	 Open 	 Fre / Sam	 10– 16 h
		  Son	 10–14 h

aktuelle Informationen immmer unter
www.designersopen.de

Do/Stadtplan
Do/Map 
Do/Spots


